
  
 
 

 

 

 

 

 

  

 

 

 

 
 
 

Patient engagement combines patient activation (referring to a patient's knowledge, skills, 
ability, and willingness to manage his or her own health and care) with interventions 
designed to increase activation and promote positive patient behavior, such as obtaining 
preventive care or exercising regularly. Patient engagement is one strategy to achieve 
improved health outcomes, better patient care, and lower costs. 
 

Modern health care is complex, and many patients struggle to obtain, process, 
communicate, and understand even basic health information and services. Many patients 
lack health literacy, or a true understanding of their medical conditions. What's more, the US 
health care system often has seemed indifferent to patients' desires and needs. Many 
practitioners fail to provide the information that patients need to make the best decisions 
about their own care and treatment. And even when patients do receive detailed 
information, they can be overwhelmed or lack confidence in their own choices. Those with 
low levels of health literacy find it difficult to follow instructions on how to care for themselves 
or to adhere to treatment regimens, such as taking their medicines. 

Recognizing these problems, the 2001 Institute of Medicine report, Crossing the Quality 
Chasm: A New Health System for the 21st Century, called for reforms to achieve a "patient-
centered" health care system. The report envisions a system that provides care that is 
"respectful of and responsive to individual patient preferences, needs, and values, and 
ensuring that patient values guide all clinical decisions." Out of this recognition, in part, the 
field of patient engagement has emerged. 
 
New technologies, IT methodologies and management disciplines are emerging to impact 
the way healthcare providers understand and track patient sentiment and customer 
engagement. With the help of innovative techniques and the use  of data-driven healthcare 
insights, advanced data and analytics, and services, healthcare organizations can identify 
priority patient concerns, produce key insights and deliver optimal strategies for each 
hospital’s unique demographic base and enable healthcare providers to give higher quality 
patient care and improve overall patient experience levels at better economic cost.  
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