
 

COMMUNICATIONS VICE PRESIDENT 

The Communications Vice President role will lead the communications function for the client. 

The ideal candidate, preferably with direct experience in finance, banking or bank regulation, 

will cultivate and maintain relationships with the financial press, provide skilled communications 

strategy, and lead and support executive-level communications for both staff and members. This 

position reports to Senior Executive Vice President, has two direct reports, and serves as an 

important member of the client’s senior leadership team. 

Roles and Responsibilities 

 Develop a broad strategic communications vision for client. 

 Ensure that the organization speaks with "one voice." 

 Draft and help shape Congressional testimony. 

 Provide press releases for financial and other press. 

 Ensure that the strategic response plans, statements, and editorials are provided by 

appropriate individuals in keeping with strategic communications objectives. 

 Participate in operationalizing the Strategic Plan from the communications perspective. 

 Manage crisis communications. 

 Develop and implement communications strategies and opportunities for the CEO, 

including speech writing. 

 Direct and provide a strategic framework for outreach to the media. 

 Oversee the content of public and member communications, letters, editorials and other 

communications to ensure that they align with the strategic objectives of the organization. 

 Effectively represent client both internally and externally and manage key relationships 

with a broad range of high-level stakeholders from a strategic perspective. 

 Edit annual reports, testimony and white papers. 

 Facilitate ongoing communications training for the team and Board Members. 

 

 

Requirements  

 Possess excellent presentation and public-speaking skills. 

 Has extensive experience with staff development and management. 

 Executive-level leadership and an excellent track record of successful organizational 

positioning. 

 Leads new and creative communication initiatives that achieve defined and measurable 

outcomes.  

 Experience and focus on cultivating and maintaining relationships with the financial press. 

 Ability to connect and build relationships with senior staff and elected leadership. 

  Skilled in communications strategy in advocating policy initiatives, supporting strategic 

objectives, developing progressive messaging for key initiatives. 

 Leadership and support for executive-level communications for both staff and members. 

 Demonstrate high-level writing skills. 

 Create and foster a high-performance work environment, where individuals work 

collaboratively across the organization. 



 
 Proven experience planning, writing, editing, and producing newsletters, press releases, 

annual reports, marketing literature and other print publications. 

 Demonstrate skill and comfort in pro actively building top-tier media outlets and in 

successfully positioning subject matter with the media to achieve high-impact placements. 

 An innovative thinker with a proven track record of translating strategic thinking into action 

plans and output.  

 Ability to manage multiple projects in a fast-paced, deadline-driven environment. 

 Ability to make decisions in a changing environment and anticipate future needs. 

 Energetic, flexible, collaborative. 

 Require travel approximately 10% of time. 

 

 

Education and Experience 

Applicant must have:  

 A bachelor’s degree, Master’s degree preferred, in communications, public relations, English, 

or journalism.  

 A ten (10) plus years of relative experience with increasing levels of responsibility for 

organizational communications, media relations, and public affairs, preferably with direct 

experience in finance, banking or banking regulation. 

 

 

Please Contact: Recruiter@coremax.com 


